RCHATRIVE

Deconstructionist Furniture & Decoration

Archatrive was founded in the late 1980’s by Lel@svolin. It continues to operate as a family besmwith Deb
and Rudy Krevolin at the helm, assisted by theirgider Jessica. Lewis (Rudy’'s dad) continues nol ldesign
direction to the company. It is located in the Hua&/alley of New York, an area rich with architecl detail
and inspiration.

In the late 80’s and early 90's Lewis and Rudy Kiav were in a
unique real-estate development business. They wimdate historic
houses in up-state New York facing demolition. Ratthan let these
houses be destroyed, they would de-build themdodyy board, care-
fully labeling and documenting each piece. The distied houses
would then be trucked to the Hudson Valley, whée integrity of the
historic structures would be married with new camsion and re-born
in the form of large upscale estates.

As with any project where you take something ajpad put it back
together, there were always a few “pieces” leftraethe end. As time
went on, this collection of parts grew into a béuh of architectural

salvage. Lewis started playing with some of thewiddow sash, add-
ing new pieces to create complete frames that e fit with mirror.

While sitting around the dinner table with the fhmine evening, the
discussion turned to what to call this new businBsnjamin, Lewis’

youngest son, came up with the idea of ARCHATRI®E,0mbination
of “architecture” and “contrive”.

Lewis began selling his mirror frames at small gui shows, and then larger shows such as
Brimfield in Massachusetts, and Scott’s in AtlanB. He quickly realized that there was a
market for furniture created from architecturalvagle, and began creating a more diverse line.
7 He would use corbels to make table bases with aatmpards for the tops. Porch parts from
i | Victorian Houses became decoration for beds. Af@wors quickly turned into a complete line

| of furniture. Not really fitting into any of theaditional categories of furniture, Lewis decided to

| DD create his own category of “deconstructionist’hfture, which simply means to take something

DD originally used in one context and use it in anofhem.

DD Through the Brimfield Show, Lewis was able to makeeral important contacts including Peri
| Wolfman and Bloomingdales, that took Archatrivetie next level. As sales continued to grow,
it soon became apparent that Lewis needed helps i¥hwhen Deb Krevolin (Lew’s daughter-
L in-law) came into the business. Having 10 yeanet#il management experience, Deb took over
the business and production end of ArchatriveyiteplL ewis free to do the creating.

Seeing that there was a real market for their ligay and Deb decided to jump into the national raakith the

High Point International Home Furnishings Show.isTdlso meant that the line would have to go fraimg “one

of a kind” pieces, to something that could becmeated for multiple sales. They began evolvimg line into

furniture and decoration reproduced from their @siginal designs, but constructed of all new maileri As sales
grew Rudy came on board full-time to manage ntarge The line is now marketed through High Pand

several major gift shows, as well as regional sadpsesentatives.

Archatrive’s furniture continues to be crafted e ttradition of 19th Century American Vernaculachétectural
detail. Each piece is bench made by a skilled &ma#h and hand-painted to create the color andreestuworn
and weathered surfaces, creating a comfortableappéaling look for today’s home. This unique angbhdng
line is available through showrooms and fine splécishops throughout the country. Custom workligays
welcome and given personal attention



